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GESSI SHOWROOM: A SPACE EMBODYING THE POETRY OF WATER AND NATURE

Designing a showroom requires a multidimensional approach to highlight the essence of
the products. In developing the Gessi showroom, the design team focused on uncovering
the intrinsic values embedded within each product. The spatial design was conceived to
encapsulate the brand's philosophy—one that rests on technological innovation, refined
craftsmanship, and contemporary design sensibilities. Gessi, the Italian luxury bathroom
fixture brand, has long envisioned the bathroom as more than a functional space. For
Gessi, it is a sanctuary-an extraordinary experience shaped by thoughtful design and a
deep reverence for the rituals of daily life. Each product carries the brand's story, born of

careful reflection and a commitment to elevating everyday moments.

HEALING THROUGH WATER AND NATURE
The design sought to move beyond simple product display, creating a space remembered

for its evocative narrative. By aligning spatial experience with the brand's core values, the

showroom offers visitors a journey that engages all five senses-akin to the immersive

ambiance of a spa. The journey begins in the welcome area, where a cascading waterfall
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sets the tone, drawing visitors into a sequence of exhibition spaces connected by fluid
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and intentional transitions. Particular attention was given to these transitional zones,
where nature-inspired rest areas foster a sense of calm and continuity. These moments
of pause were designed to enhance emotional resonance and deepen engagement with
the brand’s story. Understanding the importance of relaxed, meaningful interaction,
the consulting area was envisioned as a serene, aesthetically balanced environment. At
the heart of the showroom, a dramatic vertical botanic wall rises within a central void,
serving as both a striking visual anchor and a living expression of the brand's harmony
with nature. It offers a panoramic view that unifies the overall exhibition experience.
Ultimately, the showroom’s organic spatial design ensures that every corner delivers a
multi-sensory encounter with Gessi's philosophy. While design is often considered a visual
discipline, this space demonstrates that truly memorable environments are shaped by
the emotions and reflections they evoke. In this way, the Gessi showroom transcends its
physical function, becoming a place of lasting impression-engraved not just in memory,

but in the senses. Textoffer : SNowsPACE ©
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1 EMERGENCY DESCENT DEVICE BRACKET 2 LED LINE LIGHTING 3 7MM GROUT JOINT 4 POINT WALL FRAME: APP' METAL FIN. 5 POINT WALL: APP' TILE FIN. 6 APP'SHEET FIN. 7 GLASS FRAME: APP'
METAL FIN. 8 WALL: APP' TILE FIN. 9 WALL: APP' CERAMIC TILE FIN. 10 POINT WALL: APP' CERAMIC TILE FIN. 11 TILE CORNER CHAMFER FIN. 12 COLOR-TREATED METAL 13 T6.5MM TILE FIN.

14 T9.5MM PLASTER 1PLY 15 T9.5MM PLYWOOD 1PLY 16 SCREW FIXING 17 T9.5MM PLYWOOD 2PLY 18 APP'METAL FIN. 19 GRAY BORDER 20 CLEAR GLASS
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ISOMETRIC DETAIL



Lyl d0d

8 CONSULTATION DESK

7 SHOWROOM

<\

%///////////////////////////////
\

M

5 LOBBY
6 HALL
3
T
Py

- k-
h o B —Hl ][ —
y ¥ i [
[ E = N
<
o
o
o
o
-
[T
. 7 — =
5 1
w
T 9 N
S 2 ]
o O 7
z & o
m <
T _
@ F
[ O i
3] Em
I | ,
L
=z
O
N
U]
z
=
o
@]
z
[a]
z
8 &
e
2 =
ES
I @
- o




